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When the Queen of England creates ―The Yard Bed‖, the first food

garden at Buckingham Palace since World War II 

and Michelle Obama digs up part of the White House lawn 

and plants the first food garden

since Eleanor Roosevelt in 1943, 

you know there is a change taking

place. 



Local foods sales grew from 

$4 billion in 2002 to $7 billion in 

2007.

Sales are projected to reach $11 

billion by 2011.

Source: Packaged Facts, ―Local and Fresh Foods in the U.S.,‖ May 1, 2007.

http://www.packagedfacts.com/Local-Fresh-Foods-1421831/

The Local Foods 

Revolution/Reality

The Rise of the 'Locavore'

How the strengthening local food movement in 

towns across the U.S. is reshaping farms and food 

retailing 

http://www.businessweek.com/


Unprecedented Demand for 

Locally Grown Food and Farm 

Products

Opportunities for …..

Local and regional business development 

and expansion

Job creation and retention

Rural and urban community revitalization

Farmland and natural resources protection

Improved community health

Enhanced food access and security





Year Number of Farmers’ 
Markets

Annual
Increase (%)

Cumulative
Increase (%)

2005 88 Farmers’ Markets ## ##

2006 90 Farmers’ Markets 2.3% 2.3%

2007 123 Farmers Markets 36.7% 39.8%

2008 134 Farmers Markets 8.9% 52.3%

2009 171 Farmers Markets 27.6% 94.3%

2010 190 Farmers Markets 11.8 % 116%

Growth in Virginia’s Farmers Markets



CSA’s 

Community Supported Agriculture

Creates a relationship with a farm

Specialty foods increases year round 

opportunity

http://images.google.com/imgres?imgurl=http://www.companyscoming.com/images/freestuff/recipes/Jam%2520Jams.jpg&imgrefurl=http://www.companyscoming.com/recipes/2005/11/188/&usg=__5pAtuyoVdZZOc3gQhUtzqI6LeQ4=&h=317&w=380&sz=33&hl=en&start=6&tbnid=gmeZdHietl7U0M:&tbnh=103&tbnw=123&prev=/images%3Fq%3Djams%26gbv%3D2%26hl%3Den


On- Line and Creative CSA’s 

• Local Food Hub  

• Fall Line Farms  

• Coastal Farms 

• Farmer Girls 

• Retail Relay 

• Dominion Harvest

• Locally Grown Nelson 

• The Farm Table

• Farm to Family Bus

https://producepromotions.com/products.php?cat=1


• Virginia Grown

• Local Harvest

• Buy Fresh, Buy Local

• Rural Bounty

• Chefs Collaborative

Farm Product Search Websites

http://www.localharvest.org/


Farm Food on Maple Avenue

New food store partners with local producers.

• "WE WANT TO BE a community 
resource for people who care 
about where their food comes 
from," linking the consumer with 
the farmer producer."

The store is partnering with 
Vienna producer Tom 
Niedermaier, Sweet Rose Farm to 
form a Community Supported 
Agriculture [CSA] cooperative. 

• Maple Avenue Market participates 
in a program in which consumers 
can "cow-pool" with other Maple 
Avenue Market customers for 
grass-fed, humanely and locally 
raised Black Angus beef.

• Source: Vienna Connection 11/24/09



Urban Planning & Zoning



Choose the Commonwealth

Governor McDonnell 

Announces "Choose the 

Commonwealth!"

– Encourages Virginia 

Businesses and Trade 

Groups to Incorporate 

Virginia Food and Beverage 

Products in Day-to-Day 

Business Operations –

http://www.virginia.gov/


TOP 2011 FOOD TRENDS
Annual survey of chefs by the 

National Restaurant Association (NRA).

Source: Nation's Restaurant News - Dec 2, 2010

Locally sourced meats and seafood

Locally grown produce

Sustainability

'Hyper local,' (restaurants with gardens, 

chefs who butcher).

Children's nutrition

Sustainable seafood

Gluten-free food and being food allergy 

conscious

Simplicity/back to basics

Farm/estate-branded ingredients

Micro-distilled/artisan liquor

Locally produced wine and beer

Smaller portions for smaller prices

Culinary cocktails, featuring fresh 

ingredients

Fruits and Vegetables as children’s 

side items



Chefs create menus based on 

what’s in season so they can buy 

locally and regionally produced 

products

Invest time in building 

relationships with Chefs

Provide samples, review seed 

catalogs for product interests 

Local Cuisine



http://www.silverdiner.com/


DETROIT — In a U.S. neighborhood served by 26 

liquor stores but only one grocery, a community 

group is peddling fresh fruits and vegetables like 

ice cream. 

Five days a week, the Peaches & Greens truck 

winds its way through the streets as a 

loudspeaker plays R&B and puts out the call: 

"Nutritious, delicious. Brought right to you. We 

have green and red tomatoes, white and sweet 

potatoes. We have greens, corn on the cob and 

cabbage, too."

The truck set up like a small market brings 

affordable produce to families on public 

assistance, homebound seniors and others who 

can't reach the well-stocked grocery chains in the 

suburbs.

Detroit tries peddling produce like ice cream 
Produce truck serves a community with no easy 

access to fresh food 

A food desert is any area in the 

industrialised world where 

healthy, affordable food is 

difficult to obtain. It is prevalent 

in rural as well as urban areas 



EBT Now Available
We are pleased to provide EBT 

services for all of our customers 

You can now use your SNAP,

Credit or Debit Cards

SNAP benefits can be used to buy food or 
seeds and plants to grow food in a home 
garden. 

For more information about SNAP, contact:   

Virginia Department of Social Services 

www.dss.virginia.gov

http://www.dss.virginia.gov/
http://www.google.com/imgres?imgurl=http://www.infinex411.com/assets/images/autogen/a_3010-Mobile.jpg&imgrefurl=http://www.infinex411.com/html/3010_specs.htm&usg=__cMVqSmGUP3rN6AiFz6F3kIy_YGg=&h=320&w=297&sz=10&hl=en&start=14&zoom=1&um=1&itbs=1&tbnid=PhHQOhEJgY9_rM:&tbnh=118&tbnw=110&prev=/images%3Fq%3DEBT%2BWireless%2BTerminal%26um%3D1%26hl%3Den%26sa%3DN%26rls%3Dcom.microsoft:en-US%26tbs%3Disch:1&ei=I32HTfbqHo3pgAeGtMXRCA


Selling Strategies for Direct 

Marketing

• Build relationships with 

customers

• Discover customers’ needs 

and preferences

• Be an advocate for your 

products

• Provide quality service 



Food Value in Order of 

Importance

1. Safety
2. Nutrition
3. Taste
4. Price
5. Natural
6. Convenience
7. Appearance
8. Environmental Impact
9. Fairness
10. Tradition
11. Origin

Lusk, J. L., & Briggeman, B. C. (2009). Food values.  American  Journal of Agricultural Economics, 91(1), 184-196. doi:10.1111/j.1467-

8276.2008.01175.x 



Trend Watching

Search trendwatching.com

http://blog.culturewav.es/
http://trendwatching.com/
http://www.oprah.com/index.html
http://www.realsimple.com/


Food Safety from Farm to 

Plate



Food Safety Information

http://www.foodsafety.gov



Medical Related Diets

Dairy-free
Gluten-free

Low Fat
Low Sodium

Soy
Sugar Conscious

Vegetarian
Wheat-free



Losing Weight

Health Magazine & 
Ladies Home Journal 

promoted 
“The Farmers Market 

Diet.” Introduce 
customers to diet and 
offer products related 

to the menu plan!



Cosmetic Foods 
anti-aging

Healthy Hair
http://www.webmd.com

Dark Green Vegetables
Beans
Nuts

Poultry
Eggs

Whole Grains
Oysters

Low Fat Dairy
Carrots

Glowing Skin
http://www.webmd.com

Low Fat Dairy
Berries
Plums

Walnuts
Flax Seed
Olive Oil

Whole Grains
Turkey
Nuts

Photo Credit: http://en.sial.fr/ExposiumCms/cms_sites/SITE_508003/images508003/logo_food_beauty.jpg, http://www.nyofficelady.com/wp-content/uploads/2010/11/healthy-hair.jpg

http://www.webmd.com/
http://www.webmd.com/


Food Medicine:  

Nutraceuticals
Boosting 
Immunity

http://online.prevention.com/flu_immunity/list/1.shtml

Yogurt
Oats

Barley
Garlic
Fish

Chicken
Tea

Beef
Sweet Potatoes

Mushrooms

Healthy Blood 
Pressure

http://www.mypyramid.gov

Sweet Potatoes
White Potatoes

Beans
Tomatoes

Beet Greens
Soybeans

Lima Beans
Winter Squash

Spinach

http://online.prevention.com/flu_immunity/list/1.shtml
http://www.mypyramid.gov/


AGRITOURISM

In Virginia 



Tourism generates $17.7 billion in revenue, 
supports more than 204,000 jobs and provides 
$1.24 billion in state and local taxes. 

Every $1 that Virginia invests in tourism 
marketing generates $5 in return — providing 
significant tax revenue.

Virginia’s location, within a day’s drive or less of 
60 percent of the U.S. population, makes it easy 
to get to and adds to the quality time families 
spend together on vacation. 

“Tourism is an instant revenue 

generator for Virginia and is 

one of the smartest 

investments we can make as a 

Commonwealth,” 

Governor McDonnell.

http://www.virginia.org/


Agritourism

• Birthday parties, Holiday and 

special events, weddings, 

company picnics

• Schools, bus charters, seniors 

groups, scouts

• Cooking classes, garden and 

herb workshops, wreath making

• Hiking, camping, bird watching, 

kayaking, hunts



Agritourism-Defined
(Code of Virginia § 3.2-6400).

Any activity carried out on a farm or 
ranch that allows members of the 
general public, for recreational, 
entertainment, or educational 
purposes, to view or enjoy rural 
activities, including farming, wineries, 
ranching, historical, cultural, harvest-
your-own activities, or natural 
activities and attractions. An activity is 
an agritourism activity whether or not 
the participant paid to participate in 
the activity.”



Limited Liability 

Code of Virginia 

§ 3.2-6402. Warning required



AgriTourism Trends

More Weddings on the Farm

# 2. Outdoor Venues- Where It’s At

Couples tying the knot in 2011 will gravitate toward 

outdoor ceremony and reception venues. The raw, 

minimal backdrop of  an outdoor setting leaves room 

for personalization and customization, a major perk 

for creative, hands-on nearlyweds. 

Lakeside venues, vineyard locations and spaces 

situated alongside sprawling mountains will dominate, 

and they’ll be spruced up with personalized touches 

that represent the bride and groom.



Basic fees for weddings. The basic fee to rent Oz Farm for a 
weekend wedding is $ 4,600 for the Main Camp and $5,300 for the 

Main Camp with the Domes.





Farm Cooking Schools



The Business Of Birthday Parties a foundation 
to build on

The children's birthday party business has exploded in 
recent years

Competition for this growing market is no longer just the 
Family or Children's Entertainment Center Industry, but 
any number of family oriented businesses aimed at 
capturing a piece of this lucrative, billion dollar industry. 

Now more than ever, you must develop, focus and plan a 
sound strategy to differentiate yourself as the undisputed 
best, far above and beyond your competition. 

•

$38,000 Kids' Birthday 

Parties?



Added Value

Sandy Creek Mining Company



http://www.themaize.com/index.html


2nd Virginia Farm to School Week 2010 

November 8 – 12

Survey Results

School Districts that Participated - 84%

Featured Virginia Grown Products

Apples - 91 %

Sweet Potatoes – 54%

Broccoli - 48%

Products purchased from:

Distributor – 71%

Farmer – 34%

Food Cooperative – 5%

Other – 9%

Incorporated an educational component – 70%

Total dollars spent for Farm to School week - $63,000.  

(47 responders = $1,341 per District)

(56 responders)



A strategic opportunity to bring together 

the classroom, cafeteria, farm, home, and 

community to promote a common goal

Supports healthy food choices through 

increased access and consumption of 

fruits and vegetables 

Farmer visits and tours connect kids with 
the people who grow their food and builds 
a personal connection with local 
agriculture

Build a Farm to 

School Team



• During 07-08 local food purchases 

accounted for 8.5% of all Dining 

Services food purchases. 

• In 09-10 that figure rose to 32% of 

food purchases.

Colleges and universities 

spend over $4 billion 

each year on food.

Cost-Transfer Economics

The Real Food Challenge currently calls for all colleges and universities to 

devote 20% of their food budget to local and sustainably produced food by 

the year 2020. 

By choosing to support local food producers who use sustainable farming 

practices, Virginia Universities can become part of a greater national effort 

http://www.wlu.edu/x6.xml
http://www.google.com/imgres?imgurl=http://www.dvorak.org/blog/wp-content/uploads/2008/03/virginia-tech-logo.jpg&imgrefurl=http://www.dvorak.org/blog/2008/03/25/va-tech-families-offered-money-to-stave-off-lawsuits/&h=576&w=864&sz=38&tbnid=3VqA0OwjoCQQjM:&tbnh=97&tbnw=145&prev=/images%3Fq%3DVirginia%2BTech%2BLogo&zoom=1&q=Virginia+Tech+Logo&usg=__qvhB2Kd5V6LRj2ZPWhCXwj-bGZ8=&sa=X&ei=mIYjTd7tIML-8Abtt8HyDQ&ved=0CB4Q9QEwAg
http://www.google.com/imgres?imgurl=http://www.foxnews.com/images/225618/0_61_UVA_logo.jpg&imgrefurl=http://www.foxnews.com/story/0,2933,215618,00.html&h=240&w=320&sz=12&tbnid=bEoWriFkJqV8JM:&tbnh=89&tbnw=118&prev=/images%3Fq%3DUniversity%2Bof%2BVirginia%2BLogo&zoom=1&q=University+of+Virginia+Logo&hl=en&usg=__Abi5SIe6lx5QaCw8prrkE8n_oX0=&sa=X&ei=soYjTYvDCYH-8AaB4Mj-DQ&ved=0CB0Q9QEwAA
http://www.google.com/imgres?imgurl=http://www.hannonhill.com/_files/images/case-studies/William-and-Mary-logo.jpg&imgrefurl=http://www.hannonhill.com/customers/case-studies/college-of-william-and-mary.html&h=173&w=240&sz=23&tbnid=SnetitxdUlZo9M:&tbnh=79&tbnw=110&prev=/images%3Fq%3DWilliam%2Band%2Bmary%2BLogo&zoom=1&q=William+and+mary+Logo&hl=en&usg=__7zXrGie0tz1piDH7jd8iSc0097k=&sa=X&ei=yYYjTYGzCoL58AaUkrGBDg&ved=0CB8Q9QEwAw
http://www.google.com/imgres?imgurl=http://www.collegefinancialaidguide.com/pictures/James%2520Madison%2520University/logo.gif&imgrefurl=http://www.collegefinancialaidguide.com/virginia-jamesmadisonuniversity-47-706.html&h=386&w=500&sz=56&tbnid=UQiaNHBtyaBz8M:&tbnh=100&tbnw=130&prev=/images%3Fq%3DJMU%2BLogo&zoom=1&q=JMU+Logo&hl=en&usg=__jwqVKCk2teDlbop8JH1G9I-c0I8=&sa=X&ei=34YjTYvNJcH-8Abr6-yYDg&ved=0CDYQ9QEwBw


Organic Certification in Virginia

COST SHARE INFORMATION

2010/2011 Cost Share Announcement

Organic Certification Cost Share Application

W-9 Form

News and Events 
Natural Resources Conservation Service is offering financial assistance to organic 

producers and those transitioning to organic production.

USDA Announces Opportunity for Organic Producers to Implement 

Conservation Practices

Organic Resources

Organic Certification in Virginia

Virginia Certified Organic Resource Guide

Virginia Certified Organic Producers 

http://www.vdacs.virginia.gov/marketing/pdf/costshare-announcement.pdf
http://www.vdacs.virginia.gov/marketing/pdf/costshare-announcement.pdf
http://www.vdacs.virginia.gov/marketing/pdf/costshare-announcement.pdf
http://www.vdacs.virginia.gov/marketing/pdf/costshare-announcement.pdf
http://www.vdacs.virginia.gov/marketing/pdf/costshare.pdf
http://www.vdacs.virginia.gov/marketing/pdf/w-9form.pdf
http://www.vdacs.virginia.gov/marketing/pdf/w-9form.pdf
http://www.vdacs.virginia.gov/marketing/pdf/w-9form.pdf
http://www.nrcs.usda.gov/news/releases/2011/organics_applications_4.2011.html
http://www.nrcs.usda.gov/news/releases/2011/organics_applications_4.2011.html
http://www.vdacs.virginia.gov/marketing/pdf/organicflyerpdf.pdf
http://www.vdacs.virginia.gov/marketing/pdf/organicflyerpdf.pdf
http://www.vdacs.virginia.gov/marketing/o-guide.shtml
http://www.vdacs.virginia.gov/marketing/o-guide.shtml
http://vagrown.vi.virginia.gov/Default.aspx?category=ORGANIC


Virginia

WATER HARVEST

Program

The Virginia Water Harvest program was established to help 

increase the awareness and consumption of locally harvested 

seafood products. The goal is to promote and create a demand for 

sustainable, locally-harvested seafood, both wild caught and farm 

raised and to encourage consumers to establish a link to the local 

watermen community. The program will feature education about 

species that are indigenous to our waterways, ways to purchase 

and prepare local seafood species and to distinguish the 

seasonality of seafood products.  Creating a stronger consumer 

demand for local seafood creates the opportunity to increase 

revenues for fishermen, seafood retailers, and restaurants.



Christmas Tree Industry
The Virginia Christmas Tree Guide is published by 

the Virginia Department of Agriculture and Consumer 

Services in cooperation with Virginia Christmas Tree 

growers. 

http://vagrown.vi.virginia.gov/Default.aspx?category=CHRISTMAS TREES


USDA Specialty Crop Competitive Grant Program

Grants up to $30,000

Eligible Crops:

Fruits & Vegetables

Tree Nuts

Dried Fruits 

Horticulture & Nursery

Eligible plants must be 

intensively cultivated and used 

by people for food, medicinal 

purposes, and/or aesthetic 

gratification to be considered 

specialty crops.

Five year old American Ginseng Plant – specialty Crop Grant – Woodland Production of 

ginseng, goldenseal and other botanical herbs.  Landowners in the Blue Ridge Mountains



Agricultural Marketing

Regional marketing development managers are located in six 

designated regions of the state to provide assistance in marketing 

commodities and enhancing agricultural economic development within 

those regions. 

Regional managers provide assistance, advice and counsel to 

agricultural producers, industry representatives, and organizations 

through individual consultations, public presentations, newsletters, and 

the media in order to enhance and influence marketing efforts



Virginia Grown Promotions

• Advertising in 

magazines and 

newspapers

• Contests 

• TV and radio public 

service 



Free Virginia Grown POS



Virginia Grown POS 

(Point of Sale) Material

www.virginiagrown.com



Welcome to Virginia Grown.com

Virginia Grown products are known for their freshness, delicious taste and excellent 
quality. When the food you buy comes from local farmers, producers and processors, you 
are getting a superior product and you are also supporting Virginia agriculture, the 
Commonwealth’s number one industry. Virginia’s working farms keep the State’s economy 
strong, provide greenspace and help maintain the high quality of life enjoyed by all 
Virginians. Choose Virginia Grown products wherever you shop and help support local 
Virginia farmers.

virginiagrown.com
What Are You Looking For?

All Farms

CSA Farmers Markets

Other Specialty Products

Product Name / Description

City or Zipcode



Virginia Grown Mobile  ~  Locating delicious Virginia Grown products is as easy as asking 

for them when you visit your neighborhood grocer or you can search for them right here on 

Virginia Grown Mobile, where you’ll find a wide variety of fresh, nutritious products, fresh from the 

farm.

http://www.appsfuze.com/static/images/apps/8/e/6/8e65d2f9-0e30-e011-854c-00237de2db9e-480x800-1.png
http://www.appsfuze.com/static/images/apps/8/e/6/8e65d2f9-0e30-e011-854c-00237de2db9e-480x800-2.png
http://www.appsfuze.com/static/images/apps/8/e/6/8e65d2f9-0e30-e011-854c-00237de2db9e-480x800-3.png
http://www.appsfuze.com/static/images/apps/8/e/6/8e65d2f9-0e30-e011-854c-00237de2db9e-480x800-4.png
http://www.appsfuze.com/static/images/apps/8/e/6/8e65d2f9-0e30-e011-854c-00237de2db9e-480x800-5.png
http://www.appsfuze.com/static/images/apps/8/e/6/8e65d2f9-0e30-e011-854c-00237de2db9e-480x800-6.png




Working to Promote Specialty and 

Farm Processed Foods

http://www.vdacs.virginia.gov/vafinest/fancyfoodshow.shtml


• Promotes the development of Virginia 

agriculture and specialty food products. 

• Only Virginia products that meet or 

exceed quality standards are part of the 

Virginia's Finest Program. Specific 

industries recommend, create and 

update the quality standards.

• All Virginia's Finest products must be 

approved by the Virginia's Finest Review 

Committee.





Virginia Department of Agriculture & Consumer 

Services

Office of Dairy & Foods

Food Safety & Security Program

http://www.kqed.org/weblog/food/TemescalMarketBig.jpg


Duties and Responsibilities
• Perform regular establishment inspections.

• Investigate consumer complaints.

• Monitor the food supply via sampling for 

microbiological concerns, pesticide residues, 

aflatoxins, product standards, and product 

labeling.

• Respond to food related disasters-carrier 

wrecks, floods, fires, and power outages.



Our mission is to serve the citizens of 

the Commonwealth by:

• Ensuring a safe, wholesome, and properly labeled food 
supply.

• Aid in the prevention of and minimize the impact of food-
borne illness outbreaks.

• Offer guidance to operators of retail food stores, home 
based food operations, food manufacturing 
establishments, farmers markets and food warehouses.

• To ensure all food processors understand the 
requirements of and abide by the Virginia Food Laws 
and related regulations.



VIRGINIA HOME

KITCHEN BILL 

SB272
(Effective July 1, 2008)

Below are the foods that you can process without state inspection:

ONLY:

(1) Candies

(2) Jams, and jellies not considered to be low-acid or acidified low-acid food products 

(3) Baked goods that do not require time or temperature control after preparation (for 
safety). 

Products produced other than those listed above will be 

subject to state inspection.

Products produced prior to July 1, 2008, will be under state inspection.

Stipulations on selling these products are as follows:  

They are to be: 

(a) Sold to an individual for his own consumption and not for resale

(b) Sold at a private home or at Farmers’ markets. 

In addition to the required ―standard labeling‖ (i.e. name of product, name and address of 
manufacturer, distributor or packer, net weight statement, ingredients statement and 
possibly nutritional information) the products label would need to contain the following:

―NOT FOR RESALE

PROCESSED AND PREPARED WITHOUT STATE INSPECTION‖

http://www.google.com/imgres?imgurl=http://images.jubella.com/september-08-jubella-strawberry-jam.jpg&imgrefurl=http://jubella.com/tag/homemade-jam&usg=__HbDaacfCE-FAk-9xkoxS2Lu5sCA=&h=494&w=516&sz=46&hl=en&start=12&zoom=1&um=1&itbs=1&tbnid=z_OyoXdnRj1NCM:&tbnh=125&tbnw=131&prev=/images%3Fq%3Djam%26um%3D1%26hl%3Den%26rls%3Dcom.microsoft:en-US%26tbs%3Disch:1&ei=4X-HTZ-RLYfQgAfSrczcCA


Honey Exemption

SB – 1108 

Approved  Feb. 2011

Private homes where the resident processes and prepares honey 
produced by his own hives, if: (i) the resident sells less than 250 
gallons of honey annually; (ii) the resident does not process and sell 
other food products in addition to honey; except as allowed by 
subdivision A 3; (iii) the product complies with the other provisions of 
this chapter; (iv) the product is labeled "PROCESSED AND

PREPARED WITHOUT STATE INSPECTION. WARNING: Do Not Feed 
Honey to Infants Under One Year Old";

and (v) the resident certifies in writing annually to the Department that he 
meets the requirements of this subdivision. Nothing in this subdivision 
shall increase or diminish the authority of

the Commissioner under § 3.2-5102; 



VDACS Office of Products and 

Industry Standards

804.786.2476

Home Based Pet Food and Treat Business

Requirements:

•Obtain the required license

• Register each product

• Analytical Testing of products

•Label and packaging 

requirements
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Marketing Forest Products Exports

Joel Stopha 

International Marketing Specialist 

Forest Products 

Virginia Department of Agriculture 

and

Consumer Services

102 Governor Street, Room 330 

Richmond, Virginia USA 23219

TEL: 804.371.8991

FAX: 804.225.4434

E-mail: 

joel.stopha@vdacs.virginia.gov

mailto:joel.stopha@vdacs.virginia.gov


Why Should My Company Consider 

International Markets?

Expand markets - lessen impact of 

domestic sales slumps - increase product  

mix.

Ongoing shift in furniture production and 

housing construction  

Niche product (i.e white oak staves)



It’s a Global Economy

In 2005 global hardwood imports were nearly $27.6 billion 

in over 40 countries however in 2010 they will increase 

$31 billion! $1.2 billion from the U.S. alone! 

China’s economy is growing at a rate of just under 10% 

as a result their demand for hardwood input is 

massive and growing! 

Housing demand in Canada, U.K., and Spain has been 

notably strong. 

Thailand hardwood growth has averaged 13.7% per year 

over the past six years. 

On going shift in Furniture:

Chinese furniture exports have grown from $5 billion in 

1999 to

more than $22 billion in 2005! 



Veneer

Hardwood Lumber Hardwood Logs

Hardwood Flooring

Industrial Wood Products

Southern Yellow Pine

VDACS Website Under International 

Services –

FOREST PRODUCT DIRECTORY

The Virginia Export Forest Products 

Directory contains a listing of wood 

products suppliers and manufacturers 

located in the Commonwealth of Virginia. 

This list is designed for use by 

international buyers of wood products. 

Click here for a list of wood products 

suppliers to the domestic (United States) 

market.

Choose from the following categories:

http://www.dof.virginia.gov/resources/pub-2001-Forest-Prod-Dir.pdf


OFFICE OF FARMLAND 

PRESERVATION

Kevin Schmidt

Coordinator, Office of Farmland Preservation

Virginia Department of Agriculture and 

Consumer Services



Office of Farmland Preservation

• Established in 2001 by General Assembly

• Officially opened in January 2007

• Code of Virginia charges with five missions:

– Establish and support local PDR programs

– Educate public about farmland preservation

– Help farmers with farmland preservation efforts

– Assist local governments with additional efforts

– Administer Virginia Farm Link program





Virginia Farm Link Program

• Code of Virginia charges program to provide assistance in 
the transition of farm businesses and properties from 
retiring farmers to active farmers 

• Primary component to date has been Virginia Farm Link 
database

• In 2003 VDACS partnered with VA Farm Bureau to create 
the database

• In May 2008 VDACS launched revised version of 
database at www.vafarmlink.org



Virginia Farm Link Database
• Since May 2008, database has grown to 183 farm owners 

and 1,697 farm seekers

• Currently 10 active farm owners and 218 active farm 
seekers

• 91 farm owners have received 1,084 contacts from 328 
farm seekers

• In summer 2009 and 2010, OFP surveyed farm owners 
contacted by at least one farm seeker to determine:

− Database effectiveness

− User satisfaction 

− Success in farm transition agreements



Virginia Century Farm Program 
• 1,153 farms recognized since 1997

• Owned by same family for at least 100 

consecutive years

• Lived on or actually farmed by descendent of 

original owner

• Gross over $2,500 annually from the sale of farm 

products, or used for a bona fide silvicultural

purpose.



VDACS - Fruit and Vegetable Marketing Program

Performs Good Agriculture Practice/Good Handling Practice Audits

Performs Shipping Point Inspections on all Fruits and Vegetables for 

Grade compliance and export compliance throughout Virginia.

Performs both Intrastate and Interstate Terminal Market Inspections at 

all wholesale and retail warehouses throughout Virginia.

Performs Country of Origin Labeling (COOL) surveillance reviews at 

retail stores throughout Virginia.

Enforces the Virginia Seed Potato Law.

Enforces the Virginia Controlled Atmosphere Storage Law for Apples. 



Thank You


